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Top 5 Emo(ons[1] Among the Finns 
Evoked by the Coronavirus News

[1] In the digital newspapers of Media Group Keskisuomalainen
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ViolaBng one’s internal moral standards
Causing uncontrollable threats, dangers, and worries

Leading to undesirable condiBons through one’s own acBons
Causing unwanted and harmful circumstances directly

ViolaBng one’s external standards or humiliaBng directly

Causing a loss of a valuable thing or a person
ConducBng socially or morally reprehensible acBons

Producing unpleasant things or immoral acBons
Arousing strong aversion and hosBlity or generaBng daily troubles

Failing hopes, promises, and expectaBons

Building close connecBon, interacBon, affecBon, and trust

GeneraBng unexpected delight or strongly supporBng personal goals
Accomplishing extraordinary qualiBes and evoking appreciaBon

CreaBng well-being, sensual delight, and enjoyment
Building success, self-esteem, and posiBve social worth

Fulfilling needs and goals sufficiently
Being in a distress or revealing and relieving distress of others

Being funny and entertaining or ridiculous (sarcasm)
Resolving unpleasant or dangerous situaBons or tackling problems

Love
Interest
Joy
Admira1on
Pleasure
Pride
Contentment
Compassion
Amusement
Relief
Guilty
Fear
Regret
Anger
Shame
Disappointment
Sadness
Contempt
Disgust
Hate

Emo(onsMeanings Emo(on percentage

CreaBng a\enBon, a\racBon, curiosity, and involvement

Emo(ons and Their Meanings Experienced by the 
Finns in the Context of the Coronavirus News[1]

Matrix

Loyals
PassivesLeavers

Adversaries

[1] In the digital newspapers of Media Group Keskisuomalainen
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Fear[1] Evoked by the Coronavirus News vs. 
Number of Covid-19 Infec(ons[2] in Finland

Ra
Bo

 o
f f

ea
r t

o 
co

ro
na

vi
ru

s 
ne

w
s

N
um

be
r o

f C
ov

id
-1

9 
in

fe
cB

on
s

[1] In the digital newspapers of Media Group Keskisuomalainen 
[2] StaBsta
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Sadness[1] Evoked by the Coronavirus News 
vs. Number of Covid-19 Deaths[2] in Finland
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[1] In the digital newspapers of Media Group Keskisuomalainen 
[2] StaBsta
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Fear[1] Evoked by the Coronavirus News 
vs. Layoffs and Unemployment[2] in Finland
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[1] In the digital newspapers of Media Group Keskisuomalainen 
[2] The Ministry of Economic Affairs and Employment in Finland
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Fear[1] Evoked by the Coronavirus News vs. 
the Finnish Stock Market Performance[2]
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[1] In the digital newspapers of Media Group Keskisuomalainen 
[2] KauppalehB
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Posi%ve-engaged  
InteracBon, being involved, 
recepBve, loyalty, trust, 
helping others, following role 
models, recommendaBons

Posi%ve-disengaged  
Acquiescence, 
agreement, relaxaBon, 
passive enjoyment, 
quiet support

Nega%ve-disengaged  
Withdrawal, avoidance, 
stagnaBng, leaving, 
isolaBng oneself, 
distancing

Nega%ve-engaged  
AccusaBon, aggression, 
hosBle acBons, a\ack Loyals and 

Advocates 

PassivesLeavers and 
Stagnants

Adversaries
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Behavior Matrix – Introduc(on 
Behavior predicted through the NayaDaya’s 

science-based emoBon analyBcs
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Behavior profiles of Finnish ciBzens
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[1] In the digital newspapers of Media Group Keskisuomalainen

Loyals
PassivesLeavers

AdversariesBehavior Profiles in the Context 
of the Coronavirus News[1]
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Scien(fic Analy(cs for 
Emo(ons and Behavior 
The model of emoBonal experiences with 
20 emoBon choices and the predicBve 
analyBcs are based on the scienBfic 
theory[1], research[2], and algorithm[3].

[1] Scherer, K.R., Fontaine, J.R.J, & Soriano, C. (2013). 
Components of EmoBonal Meaning. Oxford University Press. 
[2] Pre-exisBng scienBfic research independently conducted 
and published by the Geneva EmoBon Research Group at 
the University of Geneva. 
[3] The EmoBonal Value Index (EVI) algorithm developed 
by NayaDaya Inc.© 2020 NayaDaya Inc.
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